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UNIT-I
A Definition of Marketing:

The American Marketing Association (AMA) defines marketing as “the activity,
set of institutions, and processes for creating, communicating, delivering, and
exchanging offerings that have value for customers, clients, partners, and society at
large.”

In other words, marketing is the process of creating value for your target
audience through the creation and distribution of content that is relevant to their needs
and wants. Marketing isn’t about selling products or services; it’s about understanding
the needs and desires of your target market and then creating content that meets those
needs.

Meaning and Definition of Market:

Meaning of Market :

The word market is derived from the Latin word 'Marcatus' which means trade,
commerce, merchandise, a place where business is transacted. The common usage of
market means a place where goods are bought or sold. It is a medium or place to
interact and exchange goods and services. In simple words, the meeting place of buyers
and sellers in an area is called Market. The term market defined by different authors in
different ways among them the most important are given below.

Definition of Market:

According to Pyle ""Market includes both place and region in which buyers and
sellers are in free competition with one another.” ii. In the words of Clark and Clark "A
market is a centre or an area in which the forces leading to exchange title to a particular
product operate and towards which the actual goods tend to travel.

Importance of marketing:

. Driving Sales and Revenue: Marketing plays a crucial role in generating sales by creat
ing awareness about products and services. Effective marketing strategies attract potenti
al customers and encourage them to make purchases, directly impacting a company's re
venue.

. Building Brand Awareness: One of the primary functions of marketing is to establish
and enhance brand recognition. A strong brand presence makes a company easily identi
fiable and trustworthy, which is vital for attracting and retaining customers. Marketing e
fforts, such as advertising and social media engagement, help reinforce brand identity.

. Fostering Customer Relationships: Marketing is not just about acquiring new custom
ers; it also focuses on nurturing long-
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term relationships with existing ones. By engaging with customers through personalized
experiences and feedback, companies can build loyalty and encourage repeat business.

. Understanding Consumer Behavior: Marketing involves researching and analyzing c
onsumer preferences and market trends. This understanding allows businesses to tailor t
heir products and services to meet customer needs effectively, ensuring they remain co

mpetitive in the market.

. Adapting to Market Trends: The business landscape is constantly evolving, and mark
eting helps companies stay relevant by adapting to changes in consumer behaviour and
preferences. By leveraging data analytics and market research, businesses can adjust the
ir strategies to align with current trends.

. Creating Competitive Advantage:A wellexecuted marketing strategy can differentiate

business from its competitors. By highlighting unique selling points and effectively co
mmunicating value propositionscompanies can attract customers who might otherwise ¢
hoose a competitor.

. Facilitating Informed DecisionMaking: Marketing provides consumers with essential
information about products, including feature benefits, and pricing. This transparency h
elps customers makeinformed purchasing decision ultimately enhancing their shopping
experience.

Essentials or Characteristics of a Market:

1. Area: In economics, a market is not related to a specific place, instead, it
spreads over an area that becomes the point of contact between the
producers/sellers and consumers/buyers. With the advancement of technology
and modern means of communication, the market area of a product has become
wide.

2. Commodity: In economics, a market is not related to a specific place but to a
specific product. It means that a market can exist if there is one commodity that
will be purchased and sold among the buyers/consumers and sellers/producers.

3. Buyers and Sellers: Another characteristic of a market is the presence of
buyers and sellers. The buyers and sellers must contact each other in the market.
However, it does not mean that they should meet physically, the contact can be
through modern means of communication, like the internet, mail, telephone,
etc.
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4. Competition: For a market to exist, it is necessary that there is free competition
amongst the buyers and sellers. The absence of competition in the market results in
the charging of different prices for the homogeneous commodity by the sellers.
What is Market Structure?

1. Number of Buyers and Sellers:

The volume/number of buyers and sellers in the market of a commaodity
exercises a great influence on the price of a commodity. If there are a large number of
buyers and sellers in the market, then a single buyer or seller cannot influence the
price of a commodity. However, if there is one seller of a commaodity, such as
Railways, then the seller has great control over its price.

2. Nature of the Commodity:

The nature of the commodity has a great impact on the price of the commodity.
If a commodity is homogeneous in nature (identical goods such as pen, paper, etc.),
then it is sold at a uniform price in the market. If a commodity is heterogeneous in
nature (non-identical, totally different goods, such as different toothpaste brands, etc.),
then it may be sold at different prices. However, commaodities with no close
substitutes, such as Railways can charge a higher price from the buyers.

3. Freedom of Movement of Firms:

Freedom in entry and exit of firms results in price stability in the market.
However, restrictions on the entry of new firms or exit of the existing ones can lead to
the firms influencing the price of goods and services, as they have no fear of
competition from other existing or new firms.

4. Knowledge of Market Conditions:

If the buyers and sellers are aware of the market conditions and have full
knowledge about them, then the uniform price of goods and services prevails in the
market. Whereas, if the buyers and sellers are unaware of the market conditions, then
sellers are in a position to charge their customers different prices.

5. Mobility of Goods and Factors of Production:

Free movement of factors of production from one place to another results in a
uniform price in the market. However, if the movement of factors of production is not
free, then the prices may differ from each other.
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Forms of Market Structure:

FORMS OF MARKET STRUCTURE
I

. .

Perfect Competition Imperfect Competition

v v v

Monopoly Maonopolistic Competition Oligopoly

1. Perfect Competition:

A market situation where a large number of buyers and sellers deal in a
homogeneous product at a fixed price set by the market is known
as PerfecCompetition. Homogeneous goods are goods of similar shape, size, quality,
etc. In other words, in a perfect competitive market, the sellers sell homogeneous
products at a fixed price determined by the industry, not by a single firm. In the real
world, the situation of perfect competition does not exist; however, the
closest example of a perfect competition market is agricultural goods sold by the
farmers. Goods like wheat, sugarcane, etc., are homogeneous in nature and their price
is influenced by the market.

2. Monopoly :

Monopoly is a completely opposite form of market and is derived from two
Greek words, Monos (meaning single) and Polus (Meaning seller). A market situation
where there is only one seller in the market selling a product with no close substitutes
is known as Monopoly. For example, Indian Railways. In a monopoly market, there
are various restrictions on the entry of new firms and exit of the existing firms. Also,
there are chances of Price Discrimination in a Monopoly market.

3. Monopolistic Competition:

A Monopolistic Competition Market consists of the features of both Perfect
Competition and a Monopoly Market. A market situation in which there is a large
number of firms selling closely related products that can be differentiated is known
as Monopolistic Competition. The products of monopolistic competition include
toothpaste, shampoo, soap, etc. For example, the market for soap enjoys full
competition from different brands and has freedom of entry showing the features of a
perfect competition market. However, every soap has its own different feature, which
allows the firms to charge a different price for them. It shows the features of a
Monopoly Market.
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4. Oligopoly:

A market situation where the number of big sellers of a commodity is less and
the number of buyers is more is known as Oligopoly Market. As the number of
sellers in this market is less, the price and output decision of one seller impacts the
price and output decision of other sellers in the market. In other words, the
interdependence among the sellers of a commodity is high. For example, luxury car
producers like BMW, Audi, Ford, etc., come under Oligopoly Market, as the number
of sellers of luxury cars is less and its buyers are more.

What Is Modern Marketing?

Modern marketing is a strategy that focuses on understanding customer needs
and creating personalized experiences using digital channels like social media, email,
content marketing, and data analytics. Unlike traditional marketing, which mainly
focuses on selling, modern marketing builds long-term relationships with customers by
offering value, engaging content, and targeted communication. It’s a more interactive,
data-driven, and customer-centric approach that helps brands connect with the right
audience more effectively.

Importance of Modern Marketing Concepts:

Following the aspects of modern marketing concepts not only is beneficial for
consumers but can also be beneficial for the businesses serving them. Business can
evaluate their operations on a full scale to determine if different departments and
systems, like sales and marketing, are collaborating efficiently in monitoring data and
results of marketing strategies.

5 Modern Marketing Concepts:

1. The production concept:

Before a business can offer a product to consumers, they must manufacture
or produce said product first. This concept is based on the philosophy of the more
something is produced, the less it costs for consumers and if a business can figure
out how to produce a product on a mass scale (factories), it lessens the costs for
them as well. If this concept could be described in 4 words it would be: Increase
profits, reduce costs.

2. The product concept:

No matter how high quality a product is, the consumer essentially weighs
the cost, accessibility, and efficiency before deciding to purchase a product. If a
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business produces luxury goods that are pricey, then the number of consumers
willing to, but the product will possibly below, making it a niche product.

The sales concept:

Dealing with the process of actually selling a product, this concept
emphasizes the importance of selling as much of the product as possible no
matter if the needs of the consumer are met or the quality of the product/service.
Following this concept alone does not lead to long-term consumer relationships,
satisfaction, or consistent sales of a product.

The marketing concept:

As stated earlier, the marketing concept places the consumer as the main
priority for business operations. All motivations for creating a product and
creating a marketing strategy to reach potential consumers is all for meeting their
wants and needs to increase their satisfaction. This can lead to a business being
the preferred choice among its competitors due to putting the consumers’ needs
first.

Societal marketing concept:

While similar to the marketing concept in prioritizing the needs of the
consumer, the concept also urges businesses to put in mind the overall welfare of
the consumer and society as a whole. An example of this might be a business
considering an eco-friendly way of producing its products in order to reduce
carbon emissions, making the air healthier and improving breathing conditions
for consumers.

Societal marketing can enhance profits from the sale of products by:

Making a product is useful enough to meet consumer needs
Focusing on the well-being of the public at large
Bettering the consumers’ quality of life.

The modern marketing concepts are:

Knowing who your target consumer is

Learning and comprehending the wants/needs of the consumer through online
interaction

Creating products that meet the needs of the target consumer

Leading the competition in customer satisfaction

Making sure a business’ efforts make a profit for the organization



Benefits of marketing concepts:

1.

Increased employment opportunities:

As a business grows, thanks to acquiring customers based on professional
services satisfying their needs, they will need to hire more employees to
accommodate expanding operations.

Awareness and acknowledge of consumer and social well-being:

When consumers are doing well then that leads to society as a whole doing
well. A business can make sure that this is happening by prioritizing needs
outside of what services it can offer to its consumers by improving production
and operations.

Focus on the scientific frame of thought:

In order for a business to strategically find a way to be beneficial to society
as a whole, it must be based, not only on market research but on scientific
research as well.

Increased quality of production:

Knowing what the consumer needs can allow for a business to mold their
products in the production process to meet expectations, thus increasing the
quality of what they have to offer.

The reason for business operations:
What is the point of running a business and offering products and services,
if said business does not even know what people want or need?

Creates an environment for healthy competition:

Different people want/need different things. This allows for multiple
businesses (no matter the size) to thrive in the same marketing by catering to
those various needs.

Increasing consumer status:

The more a consumer is happy with a business’ products/services, the
more they will buy. New consumers become and the more they buy, they
eventually become a business’ targeted and loyal demographic.



8. Streamlining business and societal goals:

The collaborative effort in a business attempting to align their goals with
societal wants leads to more satisfaction across the board.

9. Marketing career:

Creating effective marketing strategies based on consumer wants is a sure
way to lead a long and successful career in the marketing field.

10.A balancing force in society:

Good business makes people happy. When more people are happy, the
better society becomes.

Global marketing
Definition :

Global marketing refers to marketing on a worldwide scale, reconciling operati
onal differences and opportunities to achieve global objectives. It involves understandin
g diverse markets and consumers to create effective marketing strategies that resonate a
cross different cultures. In today's interconnected world, global marketing is crucial for
businesses aiming to expand their reach and tap into new markets, as it allows them to |
everage economies of scale and enhance brand recognition globally.

Advantages:

. Economies of scale in production and distribution

« Lower marketing costs

« Power and scope

« Consistency in brand image

« Ability to leverage ideas quickly and efficiently

« Uniformity of marketing practices

« Helps to establish relationships outside of the 'political arena’

. Helps to encourage ancillary industries to be set up to cater to the needs of the
global player

« Benefits of eMarketing over traditional marketing
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Disadvantages:

« Differences in consumerneeds, wants, and usage patterns for products

« Differences in consumerresponse to marketingmix elements

. Differences in brand and productdevelopment and the competitive environment

« Differences in the legal environment, some of which may conflict with those of the
home market

« Differences in the institutions available, some of which may call for the creation of
entirely new ones (e.g. infrastructure)

« Differences in administrative procedures

« Differences in product placement

« Differences in the administrative procedures and product placement can occur

« Differences in cultural norms can lead to miscommunication or brand
misinterpretation

Importance of global marketing:

. Standardization vs. Adaptation: Global marketing can either standardize marketing ef
forts across all markets or adapt them to fit local preferences. For example, a company
may sell the same product globally but adjust its marketing message to align with local
cultures.

. Cultural Sensitivity: Understanding cultural differences is essential for creating adverti
sements that resonate with each audience. This includes adjusting messaging, product of
ferings, and promotional strategies to ensure engagement with local consumers.

. Digital Marketing: The rise of the internet and social media has transformed global ma
rketing, allowing even small businesses to reach international customers. Companies ca
n utilize digital channels to promote their products and engage with consumers worldwi
de.

Benefits of Global Marketing:

Access to New Markets: Global marketing opens up opportunities to enter new market
s, increasing potential customer bases and revenue streams.

Cost Efficiency: Running a single marketing campaign for multiple markets can lead to
significant cost savings compared to managing separate campaigns for each region.
Brand Consistency: A unified global marketing strategy helps maintain a consistent br
and image and message across different countries, enhancing brand recognition.
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Marketing Ethics:

Marketing Ethics are the norms that guide the company’s promotional activities.
A company’s main focus is to generate revenue and earn high profit but that’s not the
only responsibility a business has, if you are selling a product or a service, you have to
make sure that your customers’ rights are respected. A company must prioritize the
practices of honesty, integrity and transparency.

Importance of marketing ethics:

Consumer Trust:

Marketing Ethics ensures that the company is reliable and it builds the trust of the
consumers and when customers are satisfied with how the organization performs, they
are more likely to establish long-term relationships with them.

Brand Reputation :

Fairness and transparency help a brand to improvise its image and reputation in
the market. Ethical behaviour attracts consumers as well as employees and it helps you
establish brand image.

Employees’ Well-Being:

Just how ethical behaviour towards consumers is important, similarly treating
your employees fairly is also important and it guarantees you employee support and
long-term relationship with employees. A company must support its employees, pay
them timely and ensure a healthy work-life balance.

Social Responsibility :

Marketing ethics reminds you of your responsibilities towards the society and
environment. Consumers expect businesses to be socially responsible and take care of
the environment. As an organization, it is your responsibility to contribute positively
towards society.

Role Of Ethics In Marketing :

1. Reduces Risk:
Incorporating ethics in your organization helps you to reduce legal and
reputational risks as it establishes brand image and reputation.

2. Promotes Fairness And Honesty :

Marketing Ethics also promotes fairness, honesty and transparency among the
employees as well as among consumers. It means reducing the chances of incorrect
decisions during the whole process starting from manufacturing to the sale of the
product.



3. Builds Trust:

Following ethics in marketing ensures building of trust between the consumers
and the organization that leads to long-term relations. Because if a consumer trusts an
organisation, he/she is most likely to build long-term relationships with them.

Types Of Ethical Marketing.

1. Positive Marketing Ethics:

Positive Marketing Ethics means sticking to the ethical ideals and ensuring that
the organization performs in a way that it benefits people: consumers, employees, and
the society.

2. Normative Marketing Ethics :

Normative Marketing Ethics means conducting research of ethical concepts that
should be used in marketing and executing them in the organizational functioning.
Normative Marketing Ethics helps you in making ethical decisions and aligning with
modern organizational standards.

Principles Of Ethical Marketing:

1. Honesty:

The business organisations should be honest with their employees, teammates
about the product, service and current business conditions to remain on the same page
and build trust. It is important that an honest conversation is done even with the
consumers regarding the product to retain more consumers.

2. Transparency :

Many people confuse transparency with honesty, but both of these are different
principles that must be followed in an organisation for smooth functioning. It is
essential that you remain transparent with your customers. That means that you can
share information regarding your product development process without any
gatekeeping. Although there is some confidential information about every business that
cannot be shared, there are many other factors of a business which can be shared with
the audience.

3. Accountability:

Accountability refers to answerability. Knowingly or unknowingly, if your
company has made a mistake it is the responsibility of the head to take responsibility for
the same. You can admit your mistakes, apologize to the audience, communicate
effectively with the consumers, learn and correct your mistakes.



4. User Privacy :

User Privacy is the key principle when talking about ethical considerations. You
must respect the user’s privacy and not use cookies for unnecessary tracking. You must
also use high security systems and software to protect the user’s data from getting
leaked. Ethical marketers only collect the required data from users and even take
consent before taking or using their data.

4. Sustainability :

Environmental sustainability:
This principle means that the business does not harm the environment, and makes
decisions which help in protecting the environment.

Economical sustainability:

Economic stability means that running a business in a financially stable manner.
This involves pricing your products fairly, paying employees timely and creating
economic benefits for everyone.

Social sustainability:

Social sustainability means treating your employees, stakeholders, consumers
and everyone with respect. It means that the organization creates a healthy work-life
balance and provides employees monetary as well as non-monetary benefits from time
to time.

Bureau of Indian Standards and AGMARK in Marketing:

The Bureau of Indian Standards (BIS) and AGMARK play crucial roles in the ma
rketing of products in India. BIS is responsible for establishing and publishing Indian St
andards, implementing conformity assessment schemes, recognizing and running labora
tories for conformity assessment, and representing India in ISO and IEC. AGMARK, on
the other hand, is a certification mark that indicates the conformity of agricultural prod
ucts to specific standards. It is issued by the Directorate of Marketing and Inspection (D
MI) under the Agricultural Produce (Grading and Marking) Act, 1937. Both BIS and A
GMARK ensure quality and safety in products, with BIS covering a wide range of prod
ucts and services, while AGMARK is specific to agricultural products.
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AGMARK:

What is AGMARK?

It is a certification mark used on agricultural products in India to ensure that they
meet a set of requirements established by the Bureau of Marketing and Inspections, a
government agency. The phrase AGMARK was created by combining the terms
‘agricultural’ and 'mark’, which refers to a certification mark. This phrase was first used
in the Agricultural Goods (Grading and Marking) Act, adopted in India's parliament.

Objectives of AGMARK :

« The scheme aims to supply customers with high-quality, hygienic food items.

« An AGMARK symbol is issued for the correct weight of the food products that
State Governments

. AGMARK marks will ensure they are only granted to licensed packers under the
direct observation of authorities to confirm the quality and purity of agricultural
goods produced by local farmers.

« This AGMARK certification is completed for both export and domestic market.

Benefits of AGMARK:

« Itinstils trust in both the customer and the vendor.

« It makes interstate and worldwide marketing more convenient.

« Market disputes can be resolved peacefully.

« The pricing is guaranteed to remain stable.

. Farmers may readily obtain bank loans based on the grades of food kept in the
warehouse.

. Intermediaries' obscene price-fixing is abolished.

« Helps to increase the crop's quality.

« Minimise transaction risk for both the producer and the seller.

« Subsequent marketing will be made easier. Grades have evolved into a
commercial indicator of quality.

« Italso aids in contract farming implementation.



UNIT Il
Marketing function:
Importance of marketing function:

1. Market Research:

Market research involves gathering and analyzing data about consumer preferenc
es, market trends, and competitor activities. This function helps businesses understand t
heir target audience and tailor their products and marketing strategies according.

2. Product Development:

Once market research identifies consumer needs, product development focuses o
n creating and refining products or services that meet those needs. This function ensures
that the offerings align with customer expectations and market demands.

3. Pricing:

Pricing is crucial as it affects consumer perception and purchasing behavior. This
function involves determining the optimal price for products based on production costs,
competitor pricing, and perceived value, helping businesses maximize revenue and rem
ain competitive.

4. Promotion:

Promotion encompasses all activities aimed at raising awareness and generating
interest in a product or service. This includes advertising, public relations, and sales pro
motions, which are essential for attracting customers and driving sales.

5. Distribution:

Distribution involves the logistics of getting products from the manufacturer to th
e consumer. This function includes selecting distribution channels, managing inventory,
and ensuring timely delivery, which are vital for customer satisfaction.

6. Sales:

The sales function focuses on direct interactions with customers to facilitate purc
hases. This includes developing sales strategies, training sales personnel, and managing
customer relationships to enhance sales performance.

7. Customer Service:

Customer service is essential for maintaining customer satisfaction and loyalty. T
his function involves providing support before, during, and after the purchase, addressin
g customer inquiries, and resolving issues to enhance the overall customer experience.
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8. Financing:

Financing in marketing refers to the management of funds necessary for producti
on and marketing activities. This function includes securing funding, managing budgets,
and ensuring that financial resources are allocated effectively to support marketing effo
rts.

9. Risk Management:

Risk management involves identifying and mitigating potential risks associated w
ith marketing activities. This includes assessing market conditions, consumer behavior ¢
hanges, and competitive threats to minimize negative impacts on the business.

Marketing and its function:

1. Selling:

It is core of marketing. It is concerned with the prospective buyers to actually
complete the purchase of an article. It involves transfer of ownership of goods to the
buyer. Selling plays an important part in realising the ultimate aim of earring profit.
Selling is enhanced by means of personal selling, advertising, publicity and sales
promotion. Effectiveness and efficiency in selling determines the volume of
company’s profits and profitability.

2. Buying and Assembling:

It involves what to buy, of what quality, how much from whom, when and at
what price. People in business buy to increase sales or to decrease costs. Purchasing
agents are much influenced by quality, service and price.

The products that the retailers buy for resale are determined by the needs and
preferences of their customers. A manufacturer buys raw materials, spare parts,
machinery, equipment’s, etc. for carrying out his production process and other
related activities. A wholesaler buys products to resell them to the retailers.

Assembling means to purchase necessary component parts and to fit them
together to make a product. ‘Assembly line’ indicates a production line made up of
purely assembly operations. The assembly operation involves the arrival of
individual component parts at the work place and issuing of these parts to be
fastened together in the form of an assembly or sub-assembly.

Assembly line is an arrangement of workers and machines in which each
person has a particular job and the work is passed directly from one worker to the
next until the product is complete. On the other hand, ‘fabrication lines’ implies a
production line made up of operations that form or change the physical or
sometimes chemical characteristics of the product involved.
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3. Transportation:

Transportation is the physical means by which goods are moved from the
places where they are produced to those places where they are needed for
consumption. It creates place, utility. Transportation is essential from the
procurement of raw material to the delivery of finished products to the customer’s
places. Marketing relies mainly on railroads, trucks, waterways, pipelines and air
transport.

The type of transportation is chosen on several considerations, such as
suitability, speed and cost. Transportation may be performed either by the buyer or
by the seller. The nature and kind of the transportation facilities determine the
extent of the marketing area, the regularity in supply, uniform price maintenance
and easy access to the supplier or seller.

4. Storage:

It involves holding of goods in proper (i.e., usable or saleable) condition from
the time they are produced until they are needed by customers (in case of finished
products) or by the production department (in case of raw materials and stores);
storing protects the goods from deterioration and helps in carrying over surplus for
future consumption or use in production.

Goods may be stored in various warehouses situated at different places, which
Is popularly known as warehousing. Warehouses should be situated at such places
from where the distribution of goods may be easier and cheaper. Situation of
warehouses is also important from the view of prompt feeding of emergency
demands. Storing assumes importance when production is regional or consumption
may be regional. Retail firms are called “stores”.

5. Standardization and Grading:

The other activities that facilitate marketing are standardisation and grading.
Standardisation means establishment of certain standards or specifications for
products based on intrinsic physical qualities of any commodity.

This may involve quantity (weight or size) or it may involve quality (colour,
shape, appearance, material, taste, sweetness etc.) Government may also set some
standards, for example, in case of agricultural products. A standard conveys a
uniformity of the products.

Grading means classification of standardised products into certain well
defined classes or groups. It involves the division of products into classes made of
units possessing similar characteristics of size and quality. Grading is very
important for raw materials, marketing of agricultural products (such as fruits and



cereals), mining products (such as coal, iron and manganese) and forest products
(such as timber). Branded consumer products may bear grade labels A, B, C.

6. Financing:

It involves the use of capital to meet financial requirements of agencies
dealing with various activities of marketing. The services to provide the credit and
money needed, the costs of getting merchandise into the hands of the final user is
commonly referred to as finance function in marketing.

In marketing, finances are needed for working capital and fixed capital which
may be secured from three sources—owned capital, bank loans and advance and
trade credit. (Provided by manufacturers to wholesaler and by the wholesaler to the
retailers.)

7. Risk Taking:

Risk means loss due to some unforeseen circumstances in future. Risk bearing
in marketing refers to the financial risk interest in the ownership of goods held for
an anticipated demand including the possible losses due to a fall in prices and the
losses from spoilage, depreciation, obsolescence, fire and floods or any other loss
that may occur with the passage of time.

From production of goods to its selling stage, many risks are involved due to
changes in market conditions, natural causes and human factors. Changes in fashion
or inventions also cause risks. Legislative measures of government may also cause
risks. Risks may arise during the course of transportation.

They may also be due to decay, deterioration and accidents, or due to
fluctuation in the prices caused by changes in their supply and demand. The various
risks are usually termed as place risk, time risk and physical risk, etc.

8. Market Information:

The importance of this facilitating function of marketing has been recognised
only recently. The only sound foundation on which marketing decisions may be
based is correct and timely market information. Right facts and information reduce
the aforesaid risks and thereby result in cost reduction.

Modern marketing requires a lot of information adequately, accurately and
speedily. Marketing information makes a seller know when to sell, at what price to
sell, who are the competitors, etc. Marketing information and its proper analysis has
led to marketing research which has now become an independent branch of
marketing.



UNIT 11
Marketing segmentation:

Definition and Purpose:

Market segmentation involves categorizing potential customers into smaller grou
ps based on shared traits such as demographics, psychographics, geography, or
behavior.This strategic classification enables businesses to design and market their
products and services more effectively, ultimately leading to improved customer
engagement and conversion rates.

Benefits of Market Segmentation:

Targeted Marketing: Enables precise communication to the right audience, improving
response rates and reducing wasted ad spend.

Increased Profitability: Higher conversion rates from focused efforts and better
pricing strategies (based on price sensitivity) boost revenue.

Improved Customer Satisfaction & Loyalty: Meeting specific needs makes
customers feel understood and valued, building stronger connections and loyalty.

Better Product Development: Identifies unmet needs and gaps in the market, guiding
innovation and product roadmaps.

Resource Optimization: Focuses marketing budgets and efforts where they'll have the
most impact, increasing efficiency.

Competitive Advantage: Helps brands differentiate themselves by offering unique
value to specific segments, standing out from generic competitors.

Clearer Marketing Messages: Allows for creation of specific, resonant messages that
speak directly to segment desires.

Consumer behavior,

It also known as consumer buying behavior, refers to the study of how
individuals and groups make decisions to select, purchase, and use products and
services. It involves understanding the process consumers go through when deciding
what to buy, where to buy it, and how to use it.
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Importance of consumer behaviour:

1. Complex Process: Consumer behaviour is a multi-faceted and intricate
process influenced by various factors.

2. Individual Differences: Different consumers exhibit unique preferences,
attitudes, and behaviours.

3. Dynamic: Consumer behaviour can change over time due to evolving
tastes, trends, and external influences.

4. Affected by Marketing: Marketing strategies and advertising play a
significant role in shaping consumer decisions.

5. Psychological Aspect: Understanding consumers' psychological and
emotional responses is crucial.

Need for studying consumer behaviour:

1.

Better Consumer: The study of consumer behaviour enables us to become a
better consumer. It will help the consumer take more precise consumption-related
decisions.

Studying the need of consumers: It helps marketers understand consumer
buying behaviour and make better marketing decisions.

Market Prediction: The size of the consumer market is constantly expanding,
and their preferences are also changing and becoming highly diversified. So
without studying it, marketers cannot predict the future of their business.

Economic Stability: It is significant for regulating the consumption of goods and
thereby maintaining economic stability.

Efficient Utilization of Resources: It is useful in developing ways for the more
efficient utilization of marketing resources. It also helps in solving marketing
management problems in a more effective manner.

Studying Consumer’s Mood: Today, consumers give more importance to
environmentally friendly products. They are concerned about health, hygiene,
and fitness. They prefer natural products. Hence, a detailed study of upcoming
groups of consumers is essential for any firm.



Consumer Protection: The growth of the consumer protection movement has
created an urgent need to understand how consumers make their consumption
and buying decisions.

Studying Consumer’s Preferences: Consumers' tastes and preferences are ever-
changing. The study of consumer behaviour provides information regarding
colour, design, size, etc., which consumers want. In short, consumer behaviour
helps in formulating production policies.

Market Segmentation: For effective market segmentation and target marketing,
it is essential to have an understanding of consumers and their behaviour.

10.Marketing Research: Marketing managers regard consumer behaviour

discipline as an applied marketing science. If they could predict consumer
behaviour, they could influence it. This approach has come to be known as
positivism, and the consumer researchers who are primarily concerned with
predicting consumer behaviour are known as positivists.

Factors influencing consumer behavior:

1.

Cultural Factors: Culture, subculture, and social class impact consumers'
values, beliefs, and buying habits.

Social Factors: Reference groups, family, and social networks influence
consumer choices.

Personal Factors: Age, occupation, lifestyle, and personality traits shape buying
behaviour.

Psychological Factors: Motivation, perception, learning, and memory affect
decision-making.

Economic Factors: Income, savings, and economic conditions influence
purchasing power.

Marketing Mix: Product, price, promotion, and place (distribution) have a
significant impact.

External Influences: Environmental factors, such as legal, political, and cultural
changes, can affect consumer behaviour.



8. Situational Factors: Immediate circumstances, like the shopping environment or
time constraints, play a role.

Customer relation marketing:

Relationship marketing is a strategic marketing approach that prioritizes
developing long-lasting relationships with clients to encourage recurring business and
nurture consistent client loyalty. This approach exceeds transactional exchanges and
focuses on developing deep emotional connections with clients via channels like
providing exceptional client service, actively seeking and incorporating client
feedback, establishing loyalty programs, sponsoring events, and interacting with
clients on social media. Relationship marketing focuses on creating long-lasting
connections with customers, as opposed to transactional marketing, which is more
concerned with increasing individual sales. A higher client lifetime value, less money
spent on marketing and promotion, and the development of strong customer loyalty
are some benefits of relationship marketing.

Importance of Relationship Marketing:

1.Increased Sales VVolume:

Effective relationship marketing fosters satisfaction and leverages it for
increased sales. By delivering an exceptional customer experience, businesses create a
conducive environment for upselling and cross-selling. Satisfied customers are more
receptive to exploring additional offerings, leading to a substantial boost in overall
sales volume. It capitalizes on existing customer relationships and contributes to
revenue growth through expanded transactions.

2. Cost-Effective Advertising:

Investing in relationship marketing pays off by reducing the necessity for
constant and resource-intensive customer acquisition campaigns. As satisfied
customers are more likely to remain loyal, the need for aggressive marketing to attract
new customers diminishes. This shift toward customer retention significantly lowers
advertising costs, permitting firms to allocate resources more efficiently, whether
toward improving products and services or exploring new market opportunities.

3.Enhanced Profit Margins:

Customer satisfaction becomes a powerful tool in maintaining healthier profit
margins. Satisfied customers are generally more accepting of prices and are willing to
pay a fair price for the quality they receive. It minimizes the need for constant price
negotiations and permits firms to command prices that reflect the value of their
offerings, contributing to increased profitability and financial sustainability.
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4.Building Brand_Image:

A satisfied customer is a brand ambassador, positively influencing their social
circles. Word-of-mouth recommendations from contented customers are invaluable in
building a strong and positive brand image. This organic promotion not only enhances
credibility but also creates a virtuous cycle where satisfied customers become
advocates, further amplifying the brand's reach and reputation.

5.Customer Retention Focus:

Relationship marketing places a strategic emphasis on customer retention as a
key component of sustained success. Acquiring customers is just the beginning;
maintaining an ongoing relationship by consistently meeting their needs and providing
value ensures repeat business. This focus on customer satisfaction and loyalty
becomes a foundation for long-term success, as businesses transition from
transactional interactions to fostering enduring connections with their clientele.

6.Competitive Advantage:

Cultivating customer loyalty through relationship marketing offers a distinct
competitive advantage. A loyal customer base translates into a steady revenue stream,
as customers prefer the convenience and reliability of a single source for their needs.
This preference reduces the likelihood of customers exploring alternatives and
positions the business as a trusted and preferred choice, creating a formidable barrier
for competitors in the market.

Relationship Marketing Strategies:

1.Personalized Customer Experience:

Delivering a tailored and personalized customer experience involves
understanding and addressing the unique needs and preferences of individual
customers. By customizing interactions, firms create more meaningful and relevant
engagement, fostering a deeper connection with customers. This personalized
approach goes beyond a one-size-fits-all strategy, letting firms cater specifically to
each customer's expectations and requirements.

2. Incentives for Customer Loyalty:

Encouraging customer loyalty involves implementing incentives such as
discounts, loyalty programs, and rewards. These initiatives serve as acknowledgments
of customer patronage and act as powerful motivators for repeat business. By offering
tangible benefits, businesses create a reciprocal relationship, where customers feel
appreciated and, in turn, are more likely to remain loyal to the brand.

3.Leveraging Technology:
The utilization of technology, particularly Customer Relationship Management
(CRM) software, plays a pivotal role in managing and optimizing customer
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interactions and data. CRM systems streamline customer communication, allowing
firms to track preferences, purchase history, and engagement patterns. This
technology-driven approach enhances efficiency in managing relationships and
enables businesses to provide more personalized and targeted interactions.

4.Event Marketing:

Engaging customers through events, whether in-person or digital, offers a
unique opportunity to connect on a deeper level. Conferences, webinars, and product
launches provide platforms for direct interaction with customers and prospects. These
events not only showcase products or services but also facilitate relationship-building,
letting firms convey their brand message and values in a more immersive and
interactive manner.

5.Social Media Marketing:

Interacting with customers on social media platforms has become integral to
building and maintaining relationships. Social media marketing enables businesses to
engage in real-time conversations, address customer queries, and showcase a more
human side of the brand. This not only builds trust but also provides a platform for
customer support, ensuring a continuous and dynamic relationship beyond traditional
transactional interactions.

6.Email Marketing:

Email marketing serves as a direct and personalized communication channel
with customers. By utilizing email, firms can not only deliver personalized offers and
recommendations but also nurture ongoing relationships. This targeted approach
permits timely communication of relevant information, promotions, and updates,
contributing to a more engaging and personalized customer experience.

7.Referral Marketing:

Encouraging existing customers to become brand advocates by referring new
customers is a powerful strategy. Word-of-mouth recommendations, facilitated
through referral marketing, tap into the trust established by existing customers. This
approach leverages the satisfied customer base to expand the customer network,
fostering organic growth and strengthening the overall customer community.

8.Customer Feedback and Engagement:

Actively seeking customer feedback and incorporating it into business practices
Is crucial for continuous improvement. Regular solicitation of customer opinions not
only demonstrates a commitment to customer satisfaction but also provides valuable
insights for refining products and services. This two-way engagement fosters a sense
of partnership and collaboration, reinforcing the idea that customer input is integral to
the business's evolution.
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Buying motives:

Buying motives refer to the internal and external factors that prompt consumers
to take action and make purchases. These motives can be categorized into two main typ
es: emotional motives and rational motives.

. Emotional Motives: These are driven by feelings, desires, and emotional connections. F
or example, a consumer may purchase a luxury car to feel prestigious or buy a gift to ex
press affection.

. Rational Motives: These involve logical reasoning and practical considerations. Consu
mers may evaluate the quality, price, and necessity of a product before making a purcha
se. For instance, a buyer might choose a specific brand of detergent based on its effectiv
eness and cost-effectiveness.

Importance of Buying Motives:

1.Personalized Marketing: By identifying specific buying motives, businesses n create
targeted advertisements that resonate with consumers' desires and needs.

2.Product Development: Knowledge of buying motives aids in designing products that
address real customer problems or fulfill their desires.

3.Effective Pricing Strategies: Understanding what drives buying decisions allows bus
Iness to set competitive prices that align with customer expectations.

4.Improved Customer Satisfaction: When companies address the true motives behind
purchases, customers feel valued and satisfied, leading to loyalty.

5.Stronger Customer Relationships: Focusing on consumer motives builds trust and e
ncourages long-term relationships with customers.
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UNIT IV
Marketing mix:
What is the Marketing Mix?
The marketing mix refers to the combination of controllable elements that a
business uses to influence customer purchasing decisions and achieve its marketing
objectives. Traditionally, it is known as the four Ps:

. Product: This represents the goods or services offered to meet customer needs. It inclu
des aspects such as design, features, quality, and branding. Understanding what differen
tiates your product from competitors is crucial for success.

. Price: This is the amount customers are willing to pay for the product or service. Pricin
g strategies should consider production costs, market demand, and competition. The rig
ht pricing can influence consumer perception and purchasing decisions.

. Place (Distribution): This element focuses on how and where the product is made avail
abe to customers. It encompasses distribution channels, retail locations, and logistics, en
suring that the product reaches the target audience effectively.

. Promotion: This includes all activities aimed at communicating the product's value to t
he target audience. It covers advertising, public relations, sales promotions, and digital
marketing strategies to create awareness and generate interest.

Now extended three type of mix

5.People: Refers to everyone involved in the service delivery, including employees and
customers, emphasizing the importance of customer service and relationships.

6.Process: Involves the procedures and flow of activities through which services are co
nsumed, ensuring efficiency and customer satisfaction.

7.Physical Evidence: This includes the tangible aspects that support the service, such a
s packaging, branding, and the physical environment where the service is delivered.
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Product mix:
Definition of Product Mix:

Product mix encompasses all the product lines and individual products that a com
pany offer to its customers. It is a crucial aspect of marketing strategy, as it helps busine
sses understand their offerings and how to position them in the market effectively. A we
Il-
managed product mix can enhance customer satisfaction, drive sales, and improve bran
d loyalty.

Components of Product Mix:

. Width: This refers to the number of different product lines a company offers. A wider p
roduct mix means the company targets a broader range of customer needs and preferenc
es. For example, a company might offer beverages, snacks, and cleaning products under
different product lines.

. Length: This is the total number of items within the product lines. It reflects the variety
of products available to consumers within each line. For instance, a smartphone line ma
y include various models with different features and price points.

. Depth: This dimension indicates the variety of versions offered for each product in a
line. For example, a skincare line may include different formulations for various skin
types, such as oily, dry, or sensitive skin.

. Consistency: This measures how closely related the product lines are in terms of use,
production, or distribution. A consistent product mix can help streamline marketing
efforts and improve operational efficiency.

Importance of Product Mix:

Meet Diverse Customer Needs: By offering a variety of products, businesses can cater
to different customer segments and preferences.

Enhance Market Positioning: A strategic product mix can differentiate a brand from it

s competitors and strengthen its market presence.

Optimize Resource Allocation: Understanding the product mix helps companies alloca
te resources effectively, focusing on high-performing products and lines.
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Strategies for Managing Product Mix:

Expansion: Introducing new product lines or variations to capture additional market se
gments.

Contraction: Eliminating underperforming products or lines to streamline offerings and
reduce complexity.

Alteration: Modifying existing products to better meet customer needs or respond to m
arket trends. the product mix is a vital element of marketing strategy that encompasses t
he range of products a company offers. By understanding and managing their product m
ix effectively, businesses can enhance customer satisfaction, improve market positionin
g, and drive growth.

Product meaning:

A product is something that is manufactured for sale in the market. Customer
needs are met by the usage of products. Product is one of the main components of
marketing—all marketing activities revolve around the product. Products can be
tangible or intangible. Tangible products are known as goods while intangible
products are called services.

The term product can be understood in narrow as well as broad sense. In a
narrow sense, it is a set of tangible physical and chemical attributes assembled in an
identifiable and readily recognizable form.

According to W. Alderson “A product is a bundle of utilities consisting of
various product features and accompanying services”.

According to Philip Kotler “A product is anything tangible or intangible that
can be offered to a market for attention, acquisition use or consumption that might
satisfy a need or want”.

Product concept:

Product refers to a good or service that satisfies the needs and wants of
customers. It is offered in the market by an organization to earn revenue by meeting
the requirements of customers. Product is an asset of an organization and referred as
the backbone of marketing mix.
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According to Peter Drucker, “Suppliers and especially manufacturers have
market power because they have information about a product or a service that the
customer does not and cannot have, and does not need if he can trust the brand. This
explains the profitability of brands.”

It is very important for an organization to understand the needs of customers.
For example, some customers use mobile phones for talking; whereas, some use
mobile phones for talking as well as business purposes, such as teleconferencing.
Needs of the customers depend on their purchasing power.

For example, a customer whose basic need is surfing over the Internet may
opt for a simple computer; whereas, a software engineer may need a high
configuration computer. Therefore, when the level of need increases then the level
of product also increases.

Features of product:
I. Tangibility:

Products are tangible in nature, customers can touch, seen or feel a products.
For example, car, book, computer etc.

ii. Intangible Attributes:

Service products are intangible in nature, services like, consultancy, banking,
insurance etc. The product may be combination of both tangible and intangible
attributes like restaurants, transportation, in case of a computer it is a tangible
product, but when we will talk of its free service provided by dealer, then the
product is not only a tangible item but also an intangible one.

Iii. Associated Attributes:
The attributes associated with product may be, brand, packaging, warranty,
guarantee, after sales services etc.

iv. Exchange Value:

Irrespective of the fact that whether the product is tangible or intangible, it
should be capable of being exchanged between buyer and seller for a mutually
agreed price.

v. Customer Satisfaction:

A product satisfies the customer needs and wants of customers, value of
products is also determined by the level of satisfaction given by a product after
purchase.



Product life cycle:
Stages in the Product Life Cycle

The four stages in the product life cycle are:

Introduction
Growth
Maturity
Decline

W e

1. Introduction Stage:

When a product first launches, sales will typically be low and grow slowly. In
this stage, company profit is small (if any) as the product is new and untested. The
introduction stage requires significant marketing efforts, as customers may be unwilling
or unlikely to test the product. There are no benefits from economiesofscale, as
production capacity is not maximized.

The underlying goal in the introduction stage is to gain widespread product
recognition and stimulate trials of the product by consumers. Marketing efforts should
be focused on the customer base of innovators — those most likely to buy a new product.
There are two price-setting strategies in the introduction stage:

« Price skimming: Charging an initially high price and gradually reducing
(“skimming”) the price as the market grows.

« Price penetration: Establishing a low price to quickly enter the marketplace and
capture market share, before increasing prices relative to market growth.

2. Growth Stage:

If the product continues to thrive and meet market needs, the product will enter
the growth stage. In the growth stage, salesrevenue usually grows exponentially from
the take-off point. Economies of scale are realized as sales revenues increase faster than
costs and production reaches capacity.

Competition in the growth stage is often fierce, as competitors introduce similar
products. In the growth stage, the market grows, competition intensifies, sales rise, and
the number of customers increases. Priceundercutting in the growth stage tends to be
rare, as companies in this stage can increase their sales by attracting new customers to
their product offerings.
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3. Maturity Stage:

Eventually, the market grows to capacity, and sales growth of the product
declines. In this stage, price undercutting and increased promotional efforts are common
as companies try to capture customers from competitors. Due to fierce competition,
weaker competitors will eventually exit the marketplace — the shake-out. The strongest
players in the market remain to saturate and dominate the stable market.

The biggest challenge in the maturity stage is trying to maintain profitability and
prevent sales from declining. Retaining customer brand loyalty is key in the maturity
stage. In addition, to re-innovate itself, companies typically employ strategies such as
market development, product development, or marketing innovation to ensure that the
product remains successful and stays in the maturity stage.

4. Decline Stage:

In the decline stage, sales of the product start to fall and profitability decreases.
This is primarily due to the market entry of other innovative or substitute products that
satisfy customer needs better than the current product. There are several strategies that
can be employed in the decline stage, for example:

« Reduce marketing efforts and attempt to maximize the life of the product for as
long as possible (called milking or harvesting).

« Slowly reducing distribution channels and pulling the product from
underperforming geographic areas. Such a strategy allows the company to pull
the product out and attempt to introduce a replacement product.

« Selling the product to a niche operator or subcontractor. This allows the company
to dispose of a low-profit product while retaining loyal customers.

What is Branding:

Branding defines and expresses a company’s unique identity, encompassing its
mission, values, and unique narrative. Effective branding is about consistently delivering
on promises and creating an enduring image in the minds of consumers.The branding
process is like a journey that carves out a niche for a business in the marketplace, one

that’s compelling enough to be instantly recognizable by just a glimpse of its emblem.
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Branding vs Marketing:

Branding is the foundation upon which the structure of marketing is built; it’s the
message that primes the target audience, while marketing refers to the channels and
methods used to convey that message. Understanding the nuances between brandingand
marketing is pivotal for any business striving to establish a strong market presence.

The Elements of Branding:

1.Visual Identity: A brand’s visual identity is often the most recognizable. This includes
the logo, color palette, and typeface that become synonymous with the brand’s design.
Visual identity is the silent ambassador of your brand, speaking volumes without a word.

2.Brand Design: Beyond visuals, brand design encompasses a brand’s touchpoints’
overall aesthetic and functional aspects. This refers to creating a brand’s products,

packaging, and website and even extends to the layout of physical spaces.

3.Brand’s Design Consistency: Ensuring the branddesignremainsconsistent across all
platforms is crucial. This creates a cohesive and recognizable presence that customers

can quickly identify.

4.Brand Colors: A palette chosen carefully for its psychological impact and cultural
associations can convey a brand’s values and messaging at the mere sight. These colors

become a reflexive representation of the brand itself.

5.Brand Elements Integration: A harmonious integration of all branding elements is
critical. This means seamlessly blending your visual identity, brand design, and brand
colors to tell a cohesive and compelling story about your brand.
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The Significance of Branding:

« Powerful Brand: A powerful brand acts as a promise to the customer, signifying
quality and reliability. It is a signal that helps reduce the complexity of decision-

making for consumers, simplifying their choices amidst a sea of options.

« Strong Brand: Building a strong brand is essential in cultivating a loyal customer
base. A strong brand becomes synonymous with exceptional experiences and

trustworthiness, stimulating a sense of ownership and pride among customers.

. Brand Loyalty: This sense of allegiance or brandloyalty is the holy grail for
businesses, as it translates to repeat purchases and customer advocacy. Loyalty is
less about the reward and more about the consistent emotional connection and

recognition that comes with a well-crafted brand.

. Brand Value: branding is integral to the overall brand value — the intangible equity
derived from consumer associations and the willingness to pay more for a branded
product than a non-branded one. This perceived value is pivotal for a company’s

profitability and long-term viability.

Definition of Labelling:

Labelling, or simply product labelling, is the practice of attaching clear, concise
information to a product or its packaging to identify, describe, and guide its use.
A good label communicates essential details, such as product name, ingredients or
materials, manufacturer, instructions, safety warnings, and expiry or batch numbers, so
consumers can make informed decisions and use the item safely.
Beyond information, labelling supports branding and legal compliance, helping
businesses meet regulatory standards while building trust with customers.
Well-designed labels balance accuracy, readability, and visual appeal, ensuring the right
message reaches the right audience at the point of purchase or use.
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What is a Product Label?

A product label is a concise informational element affixed to a product or
its packaging. It serves to identify the brand, convey product details, and fulfil legal
requirements.

Product labels typically include brand information, a description of the product’s
contents, marketing messages or promotions, legal information such as certifications,
company contact details, and identification marks, such as UPCs.

Types of Labelling:

Brand Labels:

Brand labels primarily focus on promoting and differentiating the product by
highlighting the brand name, logo, and trademark. They aim to create brand recognition
and loyalty among consumers.

Example: Coca-Cola’s label, which prominently displays its brand name and iconic red
logo, is a classic example. The label’s purpose is to ensure consumers can easily
identify and choose the Coca-Cola brand among other soft drinks.

Grade Labels:

Grade labels are used to classify products based on quality or grade. They help
consumers and intermediaries differentiate between various grades of a product, making
it easier to make informed purchasing decisions.

Example: In the tea industry, grade labels like “Green Tea,” “Tea Bags,” or “Leaf Tea”
categorize tea products based on their quality or type. These labels assist consumers in
choosing the specific tea they prefer.

Informational Labels:

Informational labels provide detailed product information, including ingredients,
usage instructions, nutritional facts, expiration dates, and more.
They are essential for products where consumers require comprehensive information.
Example: Medicines and cosmetics often feature informational labels, offering details
on usage, ingredients, warnings, and more.

Functions of Labelling:
Product labelling plays a crucial role in informing consumers, marketing
products, and complying with legal requirements.
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Product Identification:

Labelling serves as the primary means to make products easily identifiable.
It enables customers to recognize the product and its brand. This identification is crucial
in crowded marketplaces where various similar products are available.
For example, a recognizable label ensures that customers can quickly distinguish
between different brands of soft drinks or canned goods.

Grading:

Labels help categorize products into different grades or quality levels.
This grading system allows consumers to understand the quality of the product they are
purchasing.

Consumer Protection:

Labels provide consumers with vital information about the product, including its
contents, usage instructions, safety precautions, and potential allergens.
This information protects consumers from deceptive or fraudulent practices by sellers.

Legal Compliance:

Labels are necessary to meet legal requirements. Many countries have specific
regulations that products must adhere to, such as providing accurate information about
the product, including ingredients, quality certifications, and statutory warnings.

For example, tobacco products must carry statutory health warnings on their labels.

Marketing and Promotion:

Labels are a valuable marketing tool. They serve as an advertising medium,
allowing brands to display attractive graphics, promotional messages, and offers.Eye-
catching labels can draw customers’ attention and encourage them to make a
purchase.For example, labels may include special offers like “Buy One, Get One Free”
or “Limited Time Discount.”

Facilitating Purchasing Decisions:

A well-designed label helps customers make purchasing decisions. Labels
provide essential information about the product, including price, quantity, quality, and
usage instructions.

Customers can quickly compare products based on the information provided,
enabling them to make choices that align with their specific requirements.

Encouraging Self-Service:
Labels play a significant role in self-service retail environments.



Components of a Label:

Components of a label typically include the following six. These components
collectively serve to provide information, market the product, meet legal requirements,
and enhance brand recognition, offering a comprehensive view of the product for both
businesses and consumers.

Brand Information: This part of the label conveys information about the brand,
including the brand name, logo, tagline, and brand message. It helps in product
differentiation and brand recognition.

Product Description: The label includes essential information about the product, such
as its contents, ingredients, weight, size, and usage instructions. This section provides
clarity about the product itself.

Marketing Information: Labels often serve as a marketing touch point,
communicating promotional messages, offers, and discounts. Attractive illustrations and
text align with marketing strategies to entice customers.

Legal Information: Different industries and countries have specific legal requirements
for product labels. This component includes certifications, grading, allergy information,
nutrition facts, and statutory warnings as necessary.

Company Information: Labels include information about the parent company or
manufacturer, such as the company’s name, address, contact details, and location. This
facilitates customer contact and accountability.

Identification Marks: In the case of products sold in stores (online or offline), labels
often include UPCs or barcodes. These marks aid in product identification and billing
processes, ensuring smooth transactions.

Pricing mix:
Importance of pricing :

Pricing is of paramount importance in the realm of business and commerce due
to its multifaceted impact on various aspects of an organization's operations, financial
health, and overall success.

1. Creates the First Impression

« Price is often the first factor customers notice before making a purchase decision.

« Even if a product offers great benefits, customers will still compare prices with
alternatives.

« Overpricing can drive customers away, while competitive pricing can attract
interest and build trust.



2. Ensures Right-Level Pricing:

« Setting the right price is crucial for business sustainability.

« Incorrect pricing can lead to loss of sales or even business closure due to poor
revenue generation.

« Proper market research and analysis of competitors, demand, and costs are
essential before finalizing prices.

3. Promotes Sales Growth:

« Pricing acts as an effective sales promotion tool.

. Temporary price reductions, discounts, or promotional offers can boost short-term
sales.

. Businesses often use pricing strategies to clear inventory or attract new customers.

4. Provides Flexibility:

« Among the four marketing mix elements (Product, Price, Place, Promotion), price
Is the most flexible.

« It can be adjusted quickly in response to market changes, competition, or customer
perception.

. Factors such as inflation, demand, and production costs directly influence pricing
decisions.

5. Drives Profit Generation:

« Pricing decisions have a direct impact on profitability.

« The right pricing ensures that revenue exceeds costs, helping sustain production
and growth.

« Profitability enables reinvestment in innovation, marketing, and customer service.

6. Builds a Competitive Edge:

« Smart pricing helps a business stand out from competitors.

. Competitive pricing attracts price-sensitive customers and strengthens brand
positioning.

. Businesses can use value-based pricing to emphasize quality or uniqueness.

7. Manages Market Demand:

. Effective pricing can help regulate demand for products or services.

« Offering discounts during low seasons can stimulate demand, while higher prices
can manage excess demand during peak times.

« This balance ensures steady sales and customer satisfaction.

Objectives of Pricing:

The objectives of pricing encompass a range of strategic goals that businesses
aim to achieve through their pricing decisions. These objectives guide how products or
services are priced and contribute to overall business success.



Key objectives of pricing include:
1. Revenue Generation:

The primary goal of pricing is to maximize total revenue by balancing price and
sales volume.

Setting prices strategically helps in capturing a larger market share while
maintaining profitability.

The right price attracts customers without compromising revenue growth.

2. Market Leadership:

Businesses often aim to dominate the market by offering competitive prices.

To achieve a larger customer base and outperform rivals, a company must set an
affordable yet profitable price.

Market leadership pricing helps build brand recognition and long-term customer
loyalty.

3. Survival:

In highly competitive or unstable markets, the main objective may simply be to
survive.

Proper pricing ensures that the company earns sufficient revenue to cover costs and
sustain operations.

Especially during economic downturns, businesses may lower prices to maintain
cash flow and retain customers.

4. Profit Maximization:

A major objective of pricing is to achieve maximum profit by optimizing the
relationship between cost, price, and demand.

Businesses use pricing strategies that ensure the selling price exceeds production
and marketing costs.

Consistent profitability supports expansion, innovation, and overall business
growth.

5. Customer Attraction and Retention:

An effective and customer friendly pricing strategy helps in both acquiring new
customers and retaining existing ones.

Affordable prices increase satisfaction and strengthen customer loyalty.

A wider and loyal customer base translates into sustainable long-term revenue.

Pricing policy and methods:

Pricing policies are the guidelines that businesses use to determine the price of th

eir products or services. They ensure consistency and alignment with overall business o
bjectives. Common pricing policies include:



. Costbased Pricing: Prices are set by adding a fixed percentage of profit to the cost of p
roduction. This ensures that all costs are covered but may not consider market demand o
r competition.

. MarketOriented Pricing: Prices are determined based on current market conditions, in
cluding competitor pricing and customer willingness to pay. This approach aligns closel
y with consumer expectations but can lead to price wars.

. ValueBased Pricing: Prices are set according to the perceived value of the product or s
ervice to the customer. This allows for premium pricing for unique offerings but can be
subjective and challenging to estimate.

. CompetitionBased Pricing: Pricing decisions are influenced heavily by competitor pri
ces, helping businesses remain competitive and attract price-sensitive customers.

Pricing methods:

. Penetration Pricing: Setting a low initial price to attract a large number of customers g
uickly. This strategy is often used when entering a new market to gain market share rapi
dly.

. Skimming Pricing: Setting a high price initially and then gradually lowering it over tim
e. This strategy is used for new or innovative products to maximize profits from early a
dopted before targeting a broader market.

. Competitive Pricing: Setting prices based on competitors' strategies, costs, prices, and
market offerings. This approach helps businesses remain competitive in the market.

. Bundle Pricing: Offering several products for a single price, which can encourage cust
omer to purchase more items than they might have otherwise.

. Discount Pricing: Reducing prices temporarily to stimulate sales, often used during pro
motions or to clear out inventory.

Personal selling :
Introduction:

Personal selling is also known as the act of convincing a customer to buy a given
product or device. It is also considered to be one of the most costly and effective
promotional methods that are ever seen. It is effective as there is a face-to-face
interaction observed between the seller and the buyer which helps the seller to change
their promotional techniques used as the situation asks for.
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Concept of Personal Selling:

Personal selling is face-to-face selling where one person who is the salesman tries
to convince the customer to buy a product assigned by the company. It is a promotional
activity by which the salesperson uses his or her skills and abilities to persuade people
to buy the product thereby in an attempt to make a sale.

Personal Selling Examples:

Personal selling is where businesses use the sales force to sell the product after
meeting the customer face-to-face.The sellers advertise these products through their
skills such as attitude, appearance, and specialist product knowledge. The salesperson
informs and encourages the customer to buy or at least try the product.

A unique example of personal selling is found in the department stores on the
perfume and cosmetic counters. A customer can get advice on how to apply the product,
its specialties and can try different related products, these all are guided by the personal
selling staff present there. Products with high prices, and with complex features, are
often sold using this type of technique. Examples: Cars and many products that are sold
by businesses to other industrial customers.

Importance of Personal Selling:
1. Two-Way Communication:

This is the best tool for personal selling. Salesmen can provide necessary
information to customers about the company's offer, and also can collect feedback from
customers. He can ask if there are any queries about the product to the salesman present
for personal selling.

2. Personal Attention:

Advertising and publicity are among mass communication tools, and thus
personal selling is concentrated and is focused on one individual, this will result in
ineffective results.

3. Detail Demonstration:

Television demonstrations are limited; thus, salesmen can provide a detailed
demonstration and can supervise the customer through personal selling.

4. Complementary to other Promotional Tools:

Personal selling supports advertising, sales promotion, and publicity. Personal
Selling even removes the drawbacks of advertising and its sales promotion.



5. Immediate Feedback:

This is the only market promotion technique that provides immediate feedback

from the customers.

Advantages of Personal Selling :

This is a two-way communication where the selling agent gets instant feedback
from the prospective buyer about their intention to buy.

This is an interactive form of selling, which helps in building trust with the
customer. While selling high-value products like cars, the customer must trust the
product and thus personal selling is needed.

Personal Selling is a persuasive form of selling as in this type of sale the
customers come face to face with the salesperson where it is not easy to dismiss
them, there is an effort of the customer to listen to them.

Direct selling helps in reaching the audience.

Limitations of Personal Selling :

It is an expensive method of selling that requires high capital costs.

Also, this method involves many labours as it is a labour-intensive method as a
large sales force is needed to carry out personal selling successfully.

The training of the salesperson for personal selling is also a very time-consuming
and costly process.

The method can only reach a limited number of people, it does not provide mass
advertisements like TV or Radio ads.

Sales promotion :

SalesPromotion is a marketing discipline that utilizes a variety of incentives

techniques to structure sales related programs targeted to consumers/trade/ and or sales
level, that generate a specific measurable action or response for a product/
service.Salespromotion means and includes all the activities that are performed by a
producer, a dealer or a businessman to increase his sales. The main purpose of sales
promotion activities is to encourage and persuade consumers to buy a particular
product.
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Sales Promotion Definition:

Philip Kotler defines it as “Sales Promotion encompasses all the tools in the marketing
mix whose major role is persuasive communication*.

According to Mason and Rath — “Sales Promotion consists of those activities that are
designed to bring a company‘s goods or services to the favourable attention of
consumer.

Middle man:
Definition :

A middleman, also known as an intermediary, is a person or entity that facilitates
transactions or processes between two parties. They act as a bridge, providing essential
services to ensure the smooth exchange of goods, services, or information. Middlemen
are vital in various business and financial contexts for enhancing the efficiency and
accessibility of markets.

Functions of a Middleman:
Facilitating Transactions:

Middlemen simplify the process of buying and selling by connecting buyers and
sellers, handling negotiations, and ensuring the completion of transactions.

Providing Expertise:

They offer specialized knowledge and expertise that can help buyers and sellers
make informed decisions. This can include market insights, product information, and
advice on best practices.

Risk Management:

Middlemen often assume some of the risks associated with transactions, such as
fluctuations in market prices, product defects, or delivery issues. This can provide a
layer of security for both buyers and sellers.

Access to Markets:

Intermediaries can provide access to markets that might otherwise be difficult for
individual buyers or sellers to reach. This can be particularly important in global trade,
where navigating different regulatory environments can be complex.
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Examples of Middlemen:
Retailers:

Retailers purchase products in bulk from manufacturers or wholesalers and sell
them to end consumers. They add value by making products available in convenient
locations.

Real Estate Agents:

Real estate agents connect buyers and sellers of property, assisting with
negotiations, paperwork, and legal requirements. They play a crucial role in ensuring
the efficient transfer of property ownership.

Stockbrokers:

Stockbrokers facilitate the buying and selling of stocks, bonds, and other
securities on behalf of investors. They provide market access, execution of trades, and
investment advice.

Importance of Middlemen in the Economy:
Enhancing Market Efficiency:

Middlemen contribute to market efficiency by reducing transaction costs,
ensuring a smoother and faster exchange process. This helps allocate resources more
effectively.

Supporting Value Chains:

They play a crucial role in supporting value chains by providing logistical
support, warehousing, and distribution services. This ensures that products are available
where and when they are needed.

Economic Growth:

Intermediaries support economic growth by facilitating trade and commerce.
They help businesses expand their reach and access new markets, contributing to
overall economic development.



The Importance of Retailing:
1) Sales to Ultimate consumers of the products:

In a retail transaction, the goods and services are sold to ultimate or final
consumers. The products don’t get resold after this transaction. Goods and services sold
at this point can be used for various purposes such as for domestic use, household use or
for industrial use.

2) A convenient form of selling quantity-wise:

He meaning of word retail is to break down the goods in small pieces and
reselling them. the goods are bought by the retailer in large quantities from the
middleman or manufacturer and bulk is divided into small quantities and sold to
consumers as per their requirements.

3) Convenient Place and Location:

Retailer stores are generally set up at locations which are convenient for
consumers to reach. A retail store can be of various forms such as it could be a small
shop, small store, or a multiplex. Goods can be sold through internet and mobile apps as
per the convenience of consumers.

Shopping online is becoming a new trend because of the advancement in
technology and courier services. Therefore, more and more companies are taking their
business online where customers can view products at the comfort of their home and
buy them.

4) The lifestyle of the people are shaped by retailing:

Retailing is an integral part of modern society. People highly depend on retail
stores to lead a comfortable life. in the past time, goods and service were made
available through the process of trading.

5) Retail businesses contribute to the economy:

In many countries, the retail business is one of the biggest contributors to the
Gross Domestic Product (GDP) and its contribution has increased as compared to past
and is also increasing by leap and bounds. Retailing is a driving force of the economy
and its ambition is to encourage sustained growth.



6) Retail dominates the supply chain:

In a supply chain, goods and services flow from the manufacturer or a service
provider to final consumers and when there is a huge number of consumers and they are
distributed worldwide then the role of retail stores become much more important.
Retailers play the role of a connecting link between a manufacturer and final
consumers.

7) Retall is interdisciplinary:

Retailing has developed from a number of interrelated disciplines such as
economics, geography, management, economics, and marketing. Economics is useful to
manage the finances of a store. the good knowledge of geography is important to make
the right choice of location to open a store.

8) Retailers provide maximum employment:

At the present time, the retail world employs maximum people. As per an
estimation, one in nine of the workforces is employed in the retail industry. Moreover,
two third of the total workforce in the retail world is women and more than half
employees in retailing are part-time employees, which provides flexibility to workers to
adapt to the particular needs of any employer

9) Retailing is an important subject area of study:

Because of the importance of retailing more and more emphasis is being paid to
the area of retailing. Retailing is a separate subject of studies like management and
marketing. researches have been conducted and professionals being hired to make this
sector flourish.

10) Advantage of an expert and specialist:

Retailers are experts and have experience in selling products to customers. he has
a better understanding of customers and their likes and dislikes because of this regular
contact with them. He stores products as per the need of customers and sells them to
customers in different sizes and shapes.



UNIT V
New approaches in marketing:

. Personalized Marketing:

Tailoring marketing messages and offers based on individual customer data is becoming
increasingly important. This approach aims to make content more relevant, enhancing ¢
ustomer satisfaction and conversion rates. For instance, brands may use real-

time data to display ads for rain gear when weather changes occur.

2.Multi-Channel Integration:

Combining various marketing channels

such as digital, influencer, and content marketing

allows businesses to reach broader audiences. This strategy ensures that marketing effor
ts are cohesive and can engage customers across different platforms.

3.Interactive Content:

Engaging consumers through interactive elements like polls, quizzes, and gamified expe
riences can create memorable connections. This shift from passive to active engagement
helps brands stand out in a crowded marketplace.

4.Utilization of Emerging Technologies:

Leveraging technologies such as artificial intelligence (Al) and data analytics can enhan
ce marketing strategies. These tools help in understanding customer behavior, optimizin
g campaigns, and improving targeting accuracy.

5.Community Building:

Fostering a sense of community around a brand can enhance customer loyalty. Brands a
re increasingly focusing on creating spaces where customers can interact, share experie
nces, and feel connected to the brand.

6.Highlighting Brand Values:

Consumers are more likely to engage with brands that demonstrate a commitment to soc
ial or environmental issues. Marketing strategies that emphasize corporate social respon
sibility can build trust and attract like-minded customers.

7.Data-Driven Decision Making:

Relying on market research to understand customer preferences and competitor actions i
s crucial. This datadriven approach allows businesses to adapt their strategies based on r
eal insights, ensuring they remain competitive.
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E-MARKETING:
Definition:

E-Marketing E-Marketing (Electronic Marketing) are also known as Internet
Marketing, Web Marketing, Digital Marketing, or Online Marketing. E-marketing is the
process of marketing a product or service using the Internet. E-marketing not only
includes marketing on the Internet, but also includes marketing done via e-mail and
wireless media. It uses a range of technologies to help connect businesses to their
customers.

Types of E-Marketing :

Email Marketing :

Email marketing is considered very efficient and effective because you already
have a database of your targeting customer. Now, sending emails about your product or
service to your exact targeted market is not only cheap but also very effective.

Social Media Marketing :

Social media is a great source of directly communicating with your customers to
increase your product awareness. It could be done by any or all of the social media
channels such as LinkedIn, Face book, Instagram, Twitter, Google, and YouTube.

Video Marketing :

It is said that a picture is worth a thousand words, and a video is worth thousands
of pictures. You can catch the attention and emotions of your target market by showing
them a video clip about your product or service. Video marketing is very effective if it
conveys the right message to the right audience.

Affiliate Marketing:

Affiliate marketing is the process of promoting some products of certain brands
and earning your commission out of every sale. It works for everyone; win, win
situation.

E-Marketing Advantages:
1.Quick Response:

The response rate of internet marketing is instantaneous; for instance, you upload
something and it goes viral. Then it’d reach millions of people overnight.

2.Cost-Efficient:
Compared to the other media of advertising, it’s much cheaper. If you’re using
the unpaid methods, then there’s almost zero cost.



3.Less Risky:

When your cost is zero and the instant rate is high; then what one has to loos. No
risk at all.
4.Greater Data Collection:

In this way, you have a great ability to collect a wide range of data about your
customers. This customer data can be used later.

5.Interactive:
One of the important aspects of digital marketing is that it’s very interactive.
People can leave their comments, and you’ll get feedback from your target market.

6.Way to Personalized Marketing:

Online marketing opens the door to personalized marketing with the right
planning and marketing strategy, customers can be made to feel that this ad is directly
talking to him/her.

7.Greater Exposure of your Product:
Going viral with one post can deliver greater exposure to your product or service.

8.Accessibility:
The beauty of the online world and e-marketing is that it’s accessible from
everywhere across the globe.

Disadvantages of E-Marketing:

1.Technology Dependent:
E-Marketing is completely dependent on technology and the internet; a slight
disconnection can jeopardize your whole business.

2.Worldwide Competition:
When you launch your product online, then you face a global competition
because it’s accessible from everywhere.

3.Privacy & Security Issues:
Privacy and security issues are very high because your data is accessible to
everyone; therefore, one has to be very cautious about what goes online.

4.Higher Transparency & Price Competition:
When privacy and security issues are high, then you have to spend a lot to be
transparent. Price competition also increases with higher transparency.



5.Maintenance Cost:
With the fast-changing technological environment, you have to be consistently
evolved with the pace of technology and the maintenance cost is very high.

Telemarketing :

Telemarketing is a direct marketing method where businesses contact potential or
existing customers via phone (or internet) to sell products/services, generate leads, set
appointments, or conduct surveys, using live agents (outbound/inbound) or automated
calls (robocalls) for tasks like cold calling, upselling, and market research, often part of
a larger campaign to build relationships or drive sales, though it faces backlash due to
intrusiveness and scams, leading to ‘Do Not Call' lists.

Advantages of Telemarketing:

Cost-Effective: Lower cost per lead compared to many other marketing channels,
especially for small businesses.

Personalized & Direct: Allows for real-time, personal conversations, building rapport
and addressing specific needs.

Immediate Feedback: Get instant reactions, questions, and objections from prospects,
helping to refine pitches.

Broad Reach: Expand sales territory globally, reaching a large audience quickly.

Lead Generation & Qualification: Effectively find, qualify, and book appointments
with potential customers.

Measurable Results: Easier to track metrics and achieve short-term sales goals.

Builds Relationships: Creates a human connection, fostering trust and loyalty.
Disadvantages of Telemarketing:

Customer Annoyance: Often perceived as disruptive and irritating, leading to negative
feelings.

Negative Public Image: Can damage brand reputation if done poorly.

Legal & Compliance Risks: Strict regulations (like Do-Not-Call lists) require careful
list management to avoid fines.

Low Answer Rates: Many people don't answer unknown numbers.

High Labor Costs: Requires well-trained, skilled, and often highly paid employees,
notes BigCommerce.
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Lack of Non-Verbal Cues: Misunderstandings can occur without visual
communication.

Repetitive & Challenging: Can be monotonous for agents, leading to high turnover.

What is web marketing?

Web marketing is the practice of promoting your brand online, and it's an
economical approach to connecting with customers who are most interested in what you
have to offer. Web marketing encompasses a wide range of tactics, which we'll go into
more depth about later. You may advertise your company using these techniques, such
as content marketing and search engine marketing.

Web marketing gives your company the chance to communicate with potential
consumers as well as everyone else on the internet. You put your company in front of
customers who are interested in your goods or services. It's a productive technigue to
broaden your web presence and advertise your company to the correct demographic.

A wide variety of marketing methods and approaches are used in web marketing,
which is the practice of promoting your company on the Internet. Through web
marketing, you may advertise things online. Social media and websites are some of
these.

The industry uses the Internet for a wide variety of purposes. Your three favorite
things are banner ads, promotional emails, and social media posts. Other names for
internet marketing include web marketing and e-marketing. A web-based advertising
strategy that combines email marketing is the most popular way for businesses to
advertise their websites.

Numerous marketing techniques that need a conventional understanding of modern
technology are combined in website marketing. Therefore, while evaluating a marketing
plan, marketers should be aware of both strengths and shortcomings. Examine this

element of a marketing plan.
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Types of Web marketing:

1. SEO (Search Engine Optimization):

The goal of SEO is to use a variety of techniques to raise a site's position in
search results. It was done to make it simpler for visitors to locate a certain
website. In general, the greater the rank, the better. Today, SEO is quite
significant. This is because individuals utilize search engines like Google to hunt
for solutions or answers to their issues.

2. Email marketing:

Email is still regarded as one of the most significant forms of internet
marketing, even with the introduction of newer web marketing
technologies. Email marketing is the perfect option if you desire something
more private and direct. It may not be as hip as its younger counterpart, social
media, but an email is still a viable option. Email marketing is still commonly

utilized today for several reasons, one of which is due to this.

3. Pay-per-click ads:

PPC, also known as pay-per-click advertising, is a kind of online
marketing in which advertisers are charged a fee each time a user clicks one of
their adverts. In essence, you will pay to have someone visit your website rather
than depending on an organic outcome.

PPC might replace other methods of driving visitors to your website
quickly if done correctly. But if you don't, your money can be wasted for nothing.
It might take a lot of effort to do keyword research for PPC campaigns, but it is
also crucial if you want to do it right. After all, the foundation of a PPC campaign

is keywords.

4. Blog marketing:
The technique of using a blog to reach your target demographic is known
as blog marketing. These days, it is simpler for a company owner to combine

their website and blog, makingeasier for consumers to access and maintain.


https://www.analyticssteps.com/blogs/what-seo-importance-and-marketing-strategies
https://www.analyticssteps.com/blogs/how-does-email-marketing-work-business-what-are-its-benefits
https://www.analyticssteps.com/blogs/what-pay-click-ppc

5. Video marketing:
As you may already be aware, Youtube is currently the second-largest
search engine in the world and one of the most popular websites.

6.Social media marketing:

The process of increasing traffic through social media platforms is referred
to as social media marketing. For this type of online marketing, there are many
other types of activities available, such as creating and uploading films,
publishing photographs and text, and creating other material that may draw

audiences and engage them directly.

7. Content marketing:

The fundamental goal of content marketing, a long-term online marketing
approach, is to establish a solid, enduring relationship with the audience by
providing them with high-quality information that is pertinent to your brand or
products. One of the finest strategies for increasing the number of useful visitors
to your website is content marketing.

Multi-level marketing (MLM):

Multi-level marketing (MLM) is a controversial sales strategy where distributors
sell products directly to consumers and earn money by recruiting new salespeople,
creating a tiered "downline" structure, with commissions from their recruits' sales added
to personal sales. While some see it as a flexible business with low entry costs, critics
highlight risks like high failure rates, pressure to recruit over selling, potential for
overpriced products, and overlap with illegal pyramid schemes that focus more on
recruitment fees than legitimate product sales, often leading to financial losses for most
participants.

MLM Works:

Direct Sales: Participants sell products or services to end-users, often through personal
networks, parties, or social media.

Recruitment Focus: A key incentive is recruiting new members (your "downline")
who also sell and recruit, expanding the network.
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Compensation: Earnings come from personal sales and commissions on the sales made
by your downline and their recruits.

Upline: The person who recruited you is your "upline," and you earn a portion of their
sales too

Criticisms & Risks:

Pyramid Scheme Overlap: If profits primarily come from recruitment rather than
product sales, it's an illegal pyramid scheme.

Financial Losses: Most participants earn little to nothing, often losing money due to
inventory purchases, fees, and inability to sell enough.

Pressure to Buy: Distributors are often encouraged to buy inventory or pay for training
to qualify for bonuses, creating debt.

Damaged Relationships: Constant recruitment efforts can strain relationships with
friends and family, who become perceived as sales opportunities.

Evaluate an MLM:

Focus on Product Value: Is the product genuinely good and sellable at a fair market
price? This is an important aspect for a legitimate MLM, as noted by consumer
protection agencies.

Understand Costs: What are the real costs for inventory, training, and marketing
materials? The Federal Trade Commission warns about hidden costs in MLM schemes,
which can deplete earnings.

Realistic Earnings: Are income claims based on actual product sales, or mostly on
recruiting? The FTC emphasizes that most people lose money in MLMs, highlighting
the need for realistic expectations.

Buy-Back Policy: Does the company buy back unsold, unopened products at
reasonable terms? This is a key indicator of legitimacy, as required by some consumer
protection laws.

Social Media Marketing (SMM) :

Social Media Marketing (SMM) uses platforms like Facebook, Instagram, X, and
LinkedIn to build brands, engage audiences, drive website traffic, and increase sales by
creating valuable content, running ads, and fostering two-way conversations. It's a



strategic approach involving profile optimization, content creation, community
management (responding to comments/messages), analytics, and paid advertising to
meet business goals and form loyal customer communities.

Components of SMM:

Content Creation: Publishing high-quality, relevant content (posts, videos, stories) that
provides value and reflects brand identity.

Audience Engagement: Interacting with followers through comments, messages, and
shares to build community and trust.

Advertising: Using paid promotions (ads) to reach specific demographics and boost
visibility.

Analytics: Tracking performance metrics to understand audience response and refine
strategies for better results (ROI).

Brand Building: Humanizing the brand, increasing awareness, and establishing
thought leadership.

Important Of SMM:

Connects with Customers: Meets audiences where they already spend time online.
Drives Business Results: Directly impacts sales, leads, and website traffic.

Builds Loyalty: Fosters community and strengthens customer relationships.
Provides Insights: Offers data to understand customer needs and market trends.
Neuro marketing:

Neuro marketing is the application of neuroscience to marketing, using brain
imaging (like EEG, fMRI) and physiological tools (eye-tracking, facial coding) to
understand consumers' subconscious emotional and cognitive responses to ads, brands,
and products, revealing hidden drivers behind purchasing decisions beyond self-
reported data, and helping companies optimize campaigns for better engagement and
ROI. It goes beyond traditional research to tap into automatic, emotional reactions that
influence behavior, making marketing more effective by aligning with how the brain
truly processes information.



Techniques of neuro marketing:

Electroencephalography (EEG): Measures brainwaves to assess engagement,
attention, and cognitive load.

Eye-Tracking: Monitors where people look, how long they stare (fixation), and pupil
dilation to gauge interest and attention.

Facial Coding: Analyzes micro-expressions to detect emotional intensity and valence
(positive/negative).

Physiological Measures: Tracks arousal via heart rate, skin conductance (GSR), and
respiration.

Implicit Measures: Uses reaction time tasks (like Implicit Association Tests) to
uncover subconscious biases and brand associations.

What it helps companies achieve:

Deeper Insights: Uncovers true, unfiltered reactions, bypassing consumers' inability or
unwillingness to articulate feelings.

Optimized Campaigns: Identifies emotionally resonant elements in ads, improving
recall and impact.

Better Segmentation: Groups consumers by neurological response rather than just
demographics.

Predictive Power: Forecasts campaign performance by linking brain data to purchase
intent.

Why it's important:
Emotional Decisions: Acknowledges that most buying decisions are emotional and
instinctive (System 1 thinking), not purely rational.

Beyond Self-Reporting: Offers objective data, as consumers often can't
explain why they like something.

Increased ROI: Leads to more effective, personalized marketing that builds stronger
customer connections.
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Neuromarketing: The future of consumer decision-making

What Is Green Marketing?

Green marketing promotes products for their environmental benefits. whether
real or perceived. It has a growing importance in an eco-conscious consumer market.
Examples of effective green marketing strategies include energy reduction through the
manufacturing process or as a result of packaging changes. Companies can also deploy
philanthropic initiatives that position them as environmentally concerned. Criticisms of
green marketing include greenwashing, which refers to false claims of enviro-friendly
efforts, and the economic burdens associated with the practice.

Advantages:

Improved brand image and reputation: Companies appear more responsible and
ethical, which can enhance their public image.

Competitive advantage: Offering green products or services can differentiate a
company from competitors and attract a growing segment of environmentally conscious
consumers.

Increased brand loyalty: A commitment to sustainability can foster stronger loyalty
among customers who share those values.

Cost savings: Over the long term, green practices like reducing energy, water, and
waste can lower operational costs.

Access to new markets: Green marketing can open up new market segments of
consumers who prefer to buy eco-friendly products.

Employee morale: Employees may feel more motivated working for a company that
demonstrates environmental responsibility.

Disadvantages:

Higher initial costs: Developing eco-friendly products, implementing new
technologies, and sourcing sustainable materials can be expensive initially.

Risk of ""greenwashing'*: There is a danger of being accused of greenwashing, where
marketing claims are misleading, which can damage consumer trust if not backed by
real action.

Consumer scepticism: Savvy consumers may be wary of green claims, especially if
they perceive them as being only a minimal effort to appear environmentally friendly.



Lack of standardization: There is often a lack of universal standards to authenticate
green claims, leading to confusion and potential scepticism.

Higher prices for consumers: The costs of sustainable production can be passed on to
consumers, making green products less accessible for budget-conscious buyers.

Motives of green marketing:

The primary motives of green marketing are to meet rising consumer demand for
eco-friendly options, build a positive brand image, increase profits through brand
loyalty, and genuinely reduce environmental harm by promoting sustainable products,
processes, and responsible practices like recycling and energy efficiency, thereby
fostering a healthier planet and fulfilling corporate social responsibility (CSR).

Referral marketing:

Referral marketing is a strategy where businesses motivate existing, happy
customers to recommend their products/services to friends, family, and contacts by
offering rewards (like discounts, cash, or credits) to both the referrer and the new
customer, effectively turning satisfied users into brand advocates and leveraging trusted
word-of-mouth for low-cost, high-quality customer acquisition. It's managed marketing
that tracks and incentivizes organic recommendations, building trust and driving
growth.

Advantages:

Lower Cost: Often cheaper than paid ads, as you reward after a successful action
(install, purchase).

Higher Trust & Conversion: Referred customers trust recommendations from friends,
leading to faster decisions and higher conversion rates.

Better Quality Leads: Referrals are often a better fit for your product and more loyal.

Increased Loyalty & Retention: Both referrers (through rewards) and referees
(through trust) become more loyal.

Organic Growth: Creates a powerful, self-sustaining chain reaction of new customers.

Targeted Audience: Reaches people already interested in what the referrer values.
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Disadvantages:

Limited Reach/Scalability: Relies on existing customers, which can be slow or
insufficient for small businesses.

Cost of Incentives: Rewards (discounts, cash) can cut into profits.
Quality Control: May get unqualified leads needing time to filter.
Slow to Start: Takes time to build momentum and a network.

Negative Impact: A bad experience can damage your reputation with both the referrer
and referee.

Unpredictable Growth: Hard to control the frequency and volume of referrals.

Management Complexity: Requires careful planning for fairness, tracking, and
compliance.

Social responsibility (SR):

Saocial responsibility (SR) in marketing means companies balance profit with
societal well-being, ethically producing goods/services, protecting the environment,
supporting communities, and fostering diversity, which enhances brand reputation,
builds consumer trust/loyalty, creates competitive advantage, and meets demands for
ethical consumption, often via cause-related marketing or greenmarketing to align with
customer values, ultimately driving sustainable business growth.

Roles & Benefits in Marketing:

Builds Brand & Reputation: Creates a positive image and differentiates brands from
competitors.

Increases Trust & Loyalty: Ethical behaviour fosters deeper connections and repeat
business.

Attracts Ethical Consumers: Appeals to consumers wanting to support socially
conscious companies.

Drives Innovation: Encourages developing better, safer, and more sustainable
products/services.

Provides Competitive Edge: Strategic SR is hard for rivals to imitate, securing long-
term success.
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Supports Stakeholders: Benefits customers, employees (better work conditions), and
the wider community (solving local problems)

Aspects of Socially Responsible Marketing:

Ethical Practices: Honest advertising, fair treatment of customers, respecting privacy,
and ensuring product safety.

Environmental Sustainability: Reducing waste, using eco-friendly materials,
conserving energy, and promoting green initiatives.

Community Involvement: Supporting local charities, volunteering, sponsoring events,
and engaging in philanthropic activities.

Transparency & Honesty: Being open about sourcing, production, and societal impact
to build consumer trust.

Beneficial Products: Developing and marketing products that offer real health,
wellness, or social benefits to consumers.

Ethical marketing :

Ethical marketing involves promoting products or services honestly and
responsibly by considering the impact on consumers and society. Key practices include
truth in advertising, protecting consumer privacy and data, avoiding manipulative or
exploitative tactics, and being socially and environmentally responsible. This approach
helps build trust and long-term customer loyalty by showing that a company cares about
its customers' welfare.

Core principles and practices:
Honesty and transparency:

Avoid false or misleading claims about products, pricing, or features.

Be clear about how consumer data is collected and used, with a focus on obtaining
consent.

Consumer well-being:
Avoid exploiting vulnerabilities or using fear-based tactics to sell products.

Ensure the physical safety and health of customers is a priority, and respect their
dignity.



Social and environmental responsibility:

Consider the social impact of marketing, including issues of diversity and inclusion.
Promote sustainability and take steps to reduce environmental impact.

Engage in cause-related marketing with genuine commitment, not just as a gimmick.
Fairness and respect:

Treat consumers with empathy and respect.

Avoid making false comparisons to competitors' products.

What is Consumerism?

Consumerism is a social and economic ideology that emphasizes the acquisition
and consumption of goods and services as a primary means of achieving personal
satisfaction and societal progress. It encourages individuals to continually purchase
products and services, often beyond their basic needs, in pursuit of happiness, status,
or identity. Consumerism is closely tied to mass production, advertising, and
marketing practices, which promote the idea that buying more leads to a better quality
of life.

Characteristics of Consumer Culture:

1. Materialism: Consumer culture is characterized by a strong emphasis on
material possessions. The pursuit of goods and services becomes a central
aspect of individual identity, with the accumulation of possessions
viewed as a measure of success and happiness.

2. Brand Loyalty: Individuals in consumer cultures often form strong
attachments to specific brands. Brands become symbolic, representing not
only the quality of the product but also a statement about personal
identity and lifestyle.

3. Throwaway Culture: Consumer culture is marked by a tendency to
dispose of goods and replace them with newer, trendier items. The rapid
turnover of possessions contributes to a disposable mindset, leading to
environmental concerns and resource depletion.

4. Globalization: The globalization of markets and the interconnectedness
of economies contribute to the diversity of products available in



consumer cultures. People have access to goods and services from various
parts of the world, influencing trends and preferences on a global scale.

5. Status Symbolism: Possessions, especially branded or luxury items, are
often used as symbols of social status. The type of car, clothing, or
electronic gadgets one owns can convey a message about their place in
the social hierarchy.

6. Marketing and Advertising: Consumerism begins with marketing
and advertisingstrategies designed to create desires and needs.
Advertisers meticulously craft messages that appeal to the emotions and
aspirations of the target audience. Through various channels, including
television, radio, print, and digital media, these messages are
disseminated to shape consumer preferences.

7. Cultural Influences: Consumerism is deeply intertwined with culture.
Cultural influences, including societal norms, values, and trends, play a
crucial role in shaping what is considered desirable or prestigious. The
media, celebrities, and influencers contribute to the creation of consumer
trends, establishing certain products or brands as status symbols.

8. Psychological Triggers: Consumerism taps into psychological triggers to
influence consumer behaviour. These triggers include the Fear of Missing
Out (FOMO), the desire for social validation, and the pursuit of self-
worth through material possessions. Marketers exploit these triggers to
create a sense of urgency and necessity around certain products.

9. Accessibility and Globalization: The accessibility of a wide range of
products from around the world is a hallmark of consumerism.
Globalization has enabled consumers to access goods and services from
diverse cultures, contributing to a constant influx of new trends and
choices. This diversity further fuels consumer desires and the need for
continuous consumption.

10.Consumer ldentity and Lifestyle: Consumerism is closely tied to
personal identity and lifestyle. Individuals often define themselves by the
products they own, the brands they choose, and the lifestyle they project.
Purchases become a form of self-expression, allowing individuals to
communicate their values and aspirations to the world.
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11.Cycle of Desire, Purchase, and Disposal: Consumerism perpetuates a
cycle wherein desires are created, purchases are made, and goods are
eventually disposed of to make room for new acquisitions. This cycle is
integral to the economic model of consumerism, driving continuous
production and consumption.

Impact of Consumerism:
l. Positive Impacts of Consumerism:

1. Economic Growth: Consumer spending is a significant driver of economic
growth. As people buy goods and services, demand increases, leading to
increased production, job creation, and a boost to the overall economy.

2. Innovation: The constant demand for new and improved products fuels
innovation. Companies invest in research and development to stay competitive,
resulting in technological advancements and product improvements.

3. Job Creation: The consumer-driven economy creates job opportunities across
various sectors, including manufacturing, retail, marketing, and services. This
contributes to lower unemployment rates and overall economic stability.

Il.  Negative Impacts of Consumerism:

1. Environmental Degradation: Overconsumption contributes to environmental
problems such as resource depletion, pollution, and increased waste. The
production and disposal of goods have significant ecological consequences.

2. Debt and Financial Stress: Consumerism often leads to high levels of personal
debt as individuals may borrow to finance their purchases. This can result in
financial instability and stress, especially during economic downturns.

3. Social Inequality: Not everyone has equal access to participate in consumer
culture. Social disparities can deepen as those with lower incomes may struggle
to keep up with the consumption patterns dictated by societal norms.

Advantages of Consumerism:

1. Economic Growth:
Consumerism is a potent catalyst for economic growth. Increased
consumer spending stimulates demand, encouraging businesses to produce more
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goods and services. This, in turn, leads to higher production levels, job creation,
and a thriving economy.
2. Innovation:

The constant demand for new products drives innovation. Companies
invest in research and development to stay competitive and meet consumer
expectations. This innovation not only enhances product quality but also fosters
technological advancements and progress.

3. Job Creation:

A consumer-driven economy generates employment opportunities across
various sectors. From manufacturing and retail to marketing and services, the
demand created by consumers directly contributes to job creation, lowering
unemployment rates.

4. Improved Standard of Living:

Consumerism has historically been associated with an improved standard
of living. As people have access to a wide array of goods and services, their
overall quality of life can be enhanced through increased convenience, comfort,
and choices.

5. Global Trade and Interconnectedness:
Consumerism has facilitated global trade and interconnectedness. People
can access products and services from around the world, contributing to cultural
exchange and allowing individuals to experience a diverse range of goods.

6. Technological Advancements:
The demand for the latest and most advanced products fuels technological
progress. From smartphones to medical innovations, consumerism plays a role
in driving industries to push the boundaries of what is possible.

Disadvantages of Consumerism:

1. Environmental Degradation:

One of the most significant drawbacks of consumerism is its impact
on the environment. The production, distribution, and disposal of goods
contribute to resource depletion, pollution, and ecological damage,
exacerbating climate change.

2. Debt and Financial Stress:

The pursuit of material possessions often leads individuals to
accumulate high levels of personal debt. Credit card debt, loans, and
instalment plans can result in financial stress and instability, especially
during economic downturns.


https://www.geeksforgeeks.org/biology/causes-and-impact-of-environmental-degradation/

3. Social Inequality:

Consumerism can deepen social inequality. Those with higher
iIncomes may have greater access to the latest products and experiences,
creating disparities within society. The pressure to conform to consumer
norms can lead to financial exclusion for some individuals.

4. Throwaway Culture:

Consumerism encourages a throwaway culture where goods are
quickly discarded in favour of newer, trendier items. This cycle of
constant consumption contributes to the generation of waste and burdens
waste management systems.

5. Cultural Homogenization:

The globalized nature of consumerism can lead to the
homogenization of cultural practices and preferences. Local traditions and
unique cultural expressions may be overshadowed by a global consumer
culture, resulting in a loss of diversity.

6. Materialism and Well-being:

Consumerism is often criticized for fostering materialistic values,
where personal worth and happiness are linked to the acquisition of
possessions. This emphasis on material wealth can detract from
meaningful aspects of life, impacting mental well-being.

Consumer rights:

Consumer rights are legal protections ensuring fair treatment, safety, and
information, empowering buyers to choose freely, be heard, seek redress for grievances
(like faulty goods), get education on their rights, and live in a healthy environment, all
codified by laws like India's Consumer Protection Act. Key rights
include Safety, Information, Choice, Be Heard, Redress, and Education,
plus Satisfaction of Basic Needs and a Healthy Environment.

Core Consumer Rights:
Right to Safety: Protection from goods/services hazardous to life, property, or health.

Right to be Informed: Full details on quality, quantity, price, purity, and standards to
prevent unfair practices.

Right to Choose: Access to a variety of goods/services at competitive prices.


https://www.google.com/search?q=Right+to+Safety&sca_esv=48308ae346848ecf&biw=1366&bih=580&sxsrf=AE3TifOt2kRJwBG_8SYd6bWi5xtpRJjToQ%3A1765720108158&ei=LMA-aYm1Cczt1e8P35ixgQU&ved=2ahUKEwjMkaWfnr2RAxV8h68BHYMiIMcQgK4QegYIAQgAEAs&uact=5&oq=rights+of+consumer&gs_lp=Egxnd3Mtd2l6LXNlcnAiEnJpZ2h0cyBvZiBjb25zdW1lckgAUABYAHAAeACQAQCYAQCgAQCqAQC4AQPIAQCYAgCgAgCYAwCSBwCgBwCyBwC4BwDCBwDIBwCACAA&sclient=gws-wiz-serp
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https://www.google.com/search?q=Right+to+Choose&sca_esv=48308ae346848ecf&biw=1366&bih=580&sxsrf=AE3TifOt2kRJwBG_8SYd6bWi5xtpRJjToQ%3A1765720108158&ei=LMA-aYm1Cczt1e8P35ixgQU&ved=2ahUKEwjMkaWfnr2RAxV8h68BHYMiIMcQgK4QegYIAQgAEA8&uact=5&oq=rights+of+consumer&gs_lp=Egxnd3Mtd2l6LXNlcnAiEnJpZ2h0cyBvZiBjb25zdW1lckgAUABYAHAAeACQAQCYAQCgAQCqAQC4AQPIAQCYAgCgAgCYAwCSBwCgBwCyBwC4BwDCBwDIBwCACAA&sclient=gws-wiz-serp

Right to be Heard: Assurance that consumer interests get consideration at appropriate
forums.

Right to Seek Redressal: Remedy for unfair trade practices or exploitation (e.g.,
compensation for defective products).

Right to Consumer Education: Acquiring knowledge and skills to be an informed
consumer.

Right to Satisfaction of Basic Needs: Ensuring access to essential goods and services
(food, shelter, healthcare).

Right to a Healthy Environment: Living and working in an environment free from
threats to well-being.

Characteristics:

Customization: Terms (quantity, quality, date, price) are tailored to exact needs, unlike
futures.

Private Negotiation: Contracts are bilateral agreements (Over-the-Counter), not on
exchanges.

No Exchange: Traded privately between parties, not through a centralized exchange.

Obligation: Both buyer and seller must complete the transaction on the agreed date,
unlike options.

Risk: Higher default risk due to lack of a clearinghouse; often used for hedging price
fluctuations.
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